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Prerequisites No special technical skills are required, but familiarity with Web basic
concepts can help.

Learning outcomes The course aims at providing students with a complete view of the two
major areas of activity within online marketing:
− traffic building, engagement, conversions
− web analytics and social media intelligence

Course contents The course includes three modules:
- Organic traffic building (pages indexing through Google Search
Console and Bing Webmaster Tools, texts and metadata copy, XML
maps, navigation structure optimization, use of SEO plugins for
WordPress);
- Sponsored traffic building with Google AdWords and Facebook Ads
Manager;
Use of Google Analytics, Facebook Insight and Twitter Analytics and



related metrics (reach, unique user, views, demographics, navigation
patterns)

Teaching methods The course is structured with front-end lectures, including breaks for
discussion and group activities that requires the students to engage with
the topics. Online tools (Google Search Console, Google Analytics,
WordPress) will be used as well.

Reccomended or required
readings

Francesco De Nobili, SEO Google. Guida al web marketing con gli
strumenti di Google (Area51 Publishing, San Lazzaro di Savena, 2017)

Assessment methods The final examination consists of an interview (in Italian). During the
interview the student shall also prove his/her understanding of subjects
discussed during the course.
The following text is suitable for exam preparation: Francesco De Nobili,
SEO Google. Guida al web marketing con gli strumenti di Google
(Area51 Publishing, San Lazzaro di Savena, 2017). Foreign students
can take exam in English.

Further information

Sustainable development
goals - Agenda 2030 $lbl_legenda_sviluppo_sostenibile 

http://www-4.unipv.it/offertaformativa/prod/$url

