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Learning outcomes The course aims to outline the evolution that the concept of marketing
has followed over the years as a result of the gradual adaptation to the
changes occurring in the economic and social consumption patterns,
technology and, above all, the strategic businesses approach.

Course contents - The evolution of the concept of marketing and his new role.
- From transactional marketing to relationship marketing.
- The dimensions of relationship marketing: the new concept of value for
consumers and the creation of value through consumers.
- The critical success factors: people, process, technology, knowledge.
- Customer loyalty and Corporate Reputation as corporate values.
- The Customer Relationship Management as a tool for relation
development.



- Case studies and examples of best practices.

Teaching methods Lectures - Seminars - Working group

Reccomended or required
readings

Carla Bruna Cattaneo, Consumer evolution - Marketing development.
An indissoluble relationship, Cacucci Editore, Bari, 2017

During the lessons will be given additional readings to integration.

Assessment methods written exam - The lecturer can make mandatory the oral examination in
special cases, even individual.

Further information

Sustainable development
goals - Agenda 2030 $lbl_legenda_sviluppo_sostenibile 

http://www-4.unipv.it/offertaformativa/portale/$url

